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Abstract. This paper analyzes the behavior of the Me Too movement in Twitter
betweenDecember 8, 2018—a little over than one year after actress AlyssaMilano
triggered an outcry over sexual harassment, assault and discrimination—andMay
8, 2019 through the #MeToo hashtag and numerous other related hashtags. The
#MeToo hashtag, representative of a social media trend which seeks to empower
female victims of gender-based violence has had a significant international impact.
In fact, it viralized beyond the United States in countries where women have
turned to social media to raise their voices for women’s rights. More than three
million tweets were collected during the five-month period previously mentioned
using a digital tool called DMI-TCAT to observe the evolution of the #MeToo
movement and its consequences inside and outside of Twitter.
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1 Introduction

On October 16, 2017, actress Alyssa Milano made a powerful invitation to women who
have been sexually harassed or assaulted: replying “Me too” to her tweet [1]. This
inspired several women to share their personal stories of sexual harassment and abuse,
which led to the revival of a movement. The #MeToo hashtag became then a Twitter
trend, which has spread out on other social networks, making Me Too a prominent
force on the Internet.

Tarana Burke, an African-American feminist and activist who helped young black
girls from disadvantaged neighborhoods who had been sexually abused, started the
movement in 2006. The #MeToo movement has grown to include all sorts of victims
by offering women an outlet to speak out their truths while promoting necessary
conversations on how to stop this kind of violence [2].

Since the end of 2017, the #MeToo movement gained popularity on Twitter.
Through multiple hashtags, including #MeToo, people do online activism to support
women’s rights. This feminist and digital movement has gone viral in numerous
countries from the United States to Mexico, Argentina, India, and South Korea.
Twitter’s hashtags allow for the systematization and categorization of the social
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network’s information without using intermediaries. Hashtags also highlight the
leading topics on the platform through the “trending topics” feature [3].

From a critical discourse analysis [4, 5] along with a feminist perspective [6] we
consider the #MeToo movement as a supportive strategy to motivate women—not only
public figures—to publicly speak out against gender violence or cyberbullying on
social media as a way to strengthen their collective empowerment processes. Follow-
ups from tweets with the #MeToo hashtag on Twitter between December 8, 2018 and
May 8, 2019 were empirically verified using quantitative and qualitative analysis.

Alyssa Milano’s 2017 tweet—“If you’ve been sexually harassed or assaulted write
‘me too’ as a reply to this tweet”—had a photo attached with the following message:
“Me Too. Suggested by a friend: “If all the women who have been sexually harassed or
assaulted wrote ‘Me Too’ as a status, we might give people a sense of the magnitude of
the problem” [1] (See Fig. 1).

2 Materials and Methods

This research study analyzes the #MeToo movement on Twitter, starting from the year
of its existence to the present, through an international viewpoint and the lens of
feminist critical theory. The four hypotheses posed below seek to better understand the
dynamics of #MeToo:

1. The #MeToo hashtag emerges from a social movement that encourages women to
publicly report their sexual harassment stories in social media. Primarily, these are
sexual violence survivors.

2. This movement, which gained steam in Twitter with the #MeToo hashtag, sheds
light on traumatic experiences women have suffered. It empowers them to report
situations they were before silent about. Using a hashtag in a personal and collective
sense is empowering. This feminist and activist movement’s success lies in the idea

Fig. 1. Screenshot of Alyssa Milano’s 2017 tweet [1].
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of solidarity for sexual assault or harassment survivors, which not only emerges but
evolves over time depending on the different realities in different countries with
respect to women who have firsthand experience being sexually harassed,
marginalized, or attacked.

3. This movement, which takes place in the environment of social media, encourages
online activism from women. While it started in the United States, it spread to
different countries where the #MeToo hashtag is used widely, both in English and
other languages, such as Spanish and Korean. This hashtag has also been adopted in
India as a way for Indian women to report sexual abuse.

4. The #MeToo hashtag does not only remains a trending topic in Twitter. Its effects
go beyond social media. It reaches: 1) media (newspapers, radio, television, and
online media), where news and editorials make reference to the #MeToo movement,
and 2) non-digital or media scenarios where it has important consequences in real
life as many of the accusations are brought to trial, resulting in real world changes in
support of women.

2.1 Methodology

Both quantitative and qualitative methodologies were used. The qualitative technique
involved finding documentation on feminism and online activism related to the Me Too
movement using the #MeToo hashtag. The quantitative technique involved gathering
more than three million tweets that used different hashtags related to #MeToo between
December 8, 2018, and May 8, 2019. All tweets were gathered using the DMI-TCAT
tool, which categorizes tweets containing hashtags with the words assigned on Twitter,
and it provides statistics and graphs on each of the hashtags gathered [7]. Additionally,
the daily news was monitored during the five-month period of the study to monitor the
traditional media’s response to #MeToo, especially in online newspapers.

Three key #MeToo related-events were identified during the period covered, which
we refer to as “milestones” (See Table 1). These events are the #MeToo milestones in
the Americas over the five-month collection period, which involved several peaks that
made the hashtag a trending topic on Twitter. In general, we considered moments that
involved more than 30.000 tweets with the hashtags that were being monitored.

Table 1. Milestones of #MeToo.

Milestone Date Country Topic identified to #MeToo

1 12/8/2018–
12/16/2018

Argentina Harassment allegations from Argentinian
actresses on Argentinian social media

2 01/13/2019–
01/20/2019

United
States

A Gillette ad on social media criticizing the
patriarchy’s model of hegemonic masculinity

3 03/22/2019–
04/08/2019

Mexico #MeToo goes viral in Mexico among Mexican
writers
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3 Results

After the five-month period, we nearly observed three million tweets related to the
#MeToo hashtag (See Table 2).

From the data presented in Table 2, we conclude that most of the Twitter accounts
using the #MeToo hashtag do not come from TweetStars (accounts that belong to stars
or public figures having a large number of followers) or people affiliated with media,
but rather from personal accounts. This is primarily exemplified by the fact that the
average number of tweets per account is 2.37 in addition to the fact that, in general, the
average number of followers of Twitter accounts is relatively low at 3,835. Also, when
qualitatively analyzing the 200 main accounts, we found that some outlier accounts had
skewed the sample’s maximums.

In general, however, the #MeToo tweets came from personal Twitter accounts that
were not dedicated to tweeting solely with that hashtag. This can be observed from the
number of followers in the sample’s first and second quartile and seeing that the
accounts with more followers are concentrated in the third quartile. Thus, we can
conclude that few accounts had many followers in the sample, and most of the accounts
tended to be near the median of 275 followers. This corresponds to the first hypothesis
posed—that women are the ones who speak out against violence on social media. This
leads us to believe that on Twitter, they are primarily posting from personal profiles and
not from Twitter profiles affiliated with newspapers, TV stations, broadcasters, or
TweetStars.

The three milestones observed during the same time period were the following:

3.1 First Milestone: Harassment Allegations from Argentinian Actresses
on Argentinian Social Media

The first milestone occurred between December 8, 2018, and December 16, 2018.
During the qualitative analysis of the tweets that were monitored during the study’s
period, we found that this peak stemmed from harassment allegations by actresses in
Argentinian media. This trend went viral in the United States media after being shared

Table 2. Data analyzed from Twitter.

Category Min Max Mean 1st

Quartile
Median 3rd

Quartile

Tweets per account 1 62,058 2.37 1 1 2
Number of account
followers

0 54,571,715 3,835.34 75 275 915

Number of friends 0 1,684,339 1,149.3 157 393 988
Number of tweets
per account

1 9,434,893 25,373.13 1705 7,525 25,587
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by American actresses. While there were accusations made earlier within a time con-
tinuum since October of 2017, this milestone’s viralization started on December 8.1

Beginning on December 9, the first indications of the trend began to come up in the
media. This supports the hypothesis that accusations did not come from the media or
large news agencies. Nonetheless, acting as analysts, the media disseminated messages
posted on Twitter after the accusations of violence became a social media trend.
Figure 2 shows this first milestone, where the moments of virality of the accusations
can be observed.

3.2 Second Milestone: A Gillette Ad on Social Media Criticizing
the Patriarchy’s Model of Hegemonic Masculinity

The second milestone involves a Gillette ad that criticizes the model of hegemonic
masculinity, which is used as a strategy in United States’ social media. The company
pushed the #MeToo hashtag to go viral once again, with an online growth from January
13 to January 20, 2019. Specifically, this became a trending topic as part of a com-
mercial media strategy to increase followership from a new market of American
women or women living in the United States by aligning the brand to the #MeToo
movement and conversation.

Even though the accusations went viral because of the Gillette campaign, they did
not belong to an isolated event; they were attached to the list of accusations that had
already been made, especially those of the first milestone. Additionally, while this
campaign was launched by a company, accusations still occurred in personal Twitter

Fig. 2. Graph obtained from the online tool related to the first milestone on Twitter.

1 These conclusions are also outlined in the #MeToo news coverage from several Argentinian
newspapers.
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accounts, from where women spoke out against violence; in this case, in relation to a
discussion about the ad and masculinity. Figure 3 shows the growth trend in the use of
#MeToo, starting with Gillette launching its ad on January 13, reaching its peak on
January 16 and returning to the initial trend on January 20.

3.3 Third Milestone: #MeToo Goes Viral in Mexico Among Mexican
Writers

The third milestone pertains to the #MeToo hashtag going viral in Mexico. The hashtag
emerged from a personal Twitter account called @MeTooEscritores (In English:
@MeTooWriters), which anonymously exposed sexual harassment cases involving
Mexican writers. Later, a series of similar accounts related to the same issue emerged
(Fig. 4):

• @MeTooMusicaMx (In English: @MeTooMusicMx) promoting
#MeTooEscritoresMexicanos (In English: #MeTooMexicanWriters)

• @MeTooActivista1 (In Spanish: @MeTooActivist1) promoting #MeTooActivis-
tasMexicanos (In English: #MeTooMexicanActivists)

• @MeTooPeriodista (In English: @MeTooJournalist) promoting #MeTooPeriodis-
tasMexicanos (In English: #MeTooMexicanJournalists)

• @MeTooTeatroMx (In English: @MeTooTheaterMx) promoting #MeTooTeatro-
Mexicano (In English: #MeTooMexicanTheater

• @MeTooCreativos (In English: @MeTooCreatives) promoting #MeTooCrea-
tivosMexicanos (In Spanish: #MeTooMexicanCreatives).

These accounts emerged from March 22 onward. One week later, they went viral
and received a great deal of attention, when information about the hashtag was spread
by Mexican newspapers and television networks, making it a significant issue in the

Fig. 3. Online graph of #MeToo tweets during the second milestone.

The #MeToo Movement in Twitter 41



media. Along with such Twitter accounts, many accusations were spread by Mexican
women using personal Twitter accounts to speak out against sexual harassment and
violence. They also posted messages of support for the women who made accusations.

The peak occurred in the afternoon of April 1. On that day, the suicide of Mexican
musician and band member of Botellita de Jerez Armando Vega Gil was reported. His
suicide note mentioned the #MeToo hashtag. This event triggered a discussion on the
causes of his suicide, leading to murder charges using the #MeTooMusicosMexicanos
hashtag [8]. Then, a new hashtag called #MeTooHombres (In English: #MeTooMen)
appeared; it used hateful and reactive language, accusing the #MeToo movement of
promoting a breakdown of society. This hashtag was reported and blocked in Twitter.
After the musician’s suicide and the discussion it generated, the #MeToo movement in
Mexico slowed down. On April 2 and 3, the hashtag lost strength again being reduced
to previous levels of accusations and it was no longer considered a priority issue in the
media agenda.

This milestone concluded on April 8, when a #MeToo forum was held at Mexico
City’s Commission on Human Rights, which was organized by academics, lawyers,
activists, human rights advocates, students, artists, and civil society organizations to
support those who started the accounts related to #MeToo to speak out against violence
at universities and cultural industries, to affirm that Mexico has a robust regulatory
framework to combat cyberviolence, and to encourage the Mexican government to
confront violence against women [9]. Even though the #MeToo hashtag was no longer
part of the media agenda, it continued to be used to report cases of sexual harassment
such as the one from actress Analu Salazar, who reported abuse by a clergyman on
May 2 [10]. This news was published by Mexican media outlets.

Fig. 4. Graph of tweets with #MeToo during the third milestone.
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4 Discussions and Conclusions

The #MeToo movement originated in 2006 in the United States from the efforts of
activist Tarana Burke, an African-American woman who fights for women’s rights and
publicly speaks out against abuse, marginalization, and sexual harassment. This
movement was reignited and popularized at the end of 2017 by the American actress
Alyssa Milano after she posted a powerful tweet inviting women to reply #MeToo if
they were sexual harassment survivors. We have reached the following conclusions
from analyzing the evolution of the movement in Twitter during a five-month period
(December 8, 2018–May 8, 2019), which starts roughly one year after Milano’s
invitation:

1. The #MeToo movement remains relevant internationally. In 2019, it was present
both in social media and mass media (newspapers, radio, and television), although
the former served as a feed for the latter thanks to the usage of the #MeToo hashtag.
The three milestones that occurred in three different countries in the Americas
(Argentina, the United States, and Mexico) exemplify the peaks and valleys of the
movement, which corresponds to social media trending topics. Related hashtags
such as #MeTooEscritoresMexicanos (In English: #MeTooMexicanWriters), which
was prominent from the end of March through the beginning of April in 2019,
gained traction in Twitter and later became part of the Mexican media agenda. Due
to the scope of this study, we did not analyze milestones outside of the Americas.
However, we recognize #MeToo as a global movement. The usage of #MeToo in
South Korea and India, for example, reveals its international impact [11].

2. The #MeToo hashtag is used as a tool for online activism; the more it viralizes on
social media, the stronger the movement becomes. This hashtag was not only used
by itself; it was also accompanied by other hashtags related to freedom, justice,
feminism and democracy, following the course of activist trends on online social
media as a mechanism to defend specific rights—in this case, women’s rights of
women who have been victims of gender-based violence.2

3. The #MeToo hashtag encourages women to publicly speak out against abuse,
marginalization, and sexual harassment on Twitter (and other online social media
networks), and seeks to expand a culture of solidarity, support and listening spe-
cially among women who protest against the injustices they have experienced
firsthand. Some women may choose too keep their stories privates, yet the brave act
of tweeting or commenting on a Tweet with the #MeToo hashtag opens up a door
for healing and justice [12].

4. The viralization of the #MeToo hashtag comes primarily from personal accounts—
women who are survivors from sexual abuse or have experienced sexual assault,
marginalization or harassment, as well as people who stand in solidarity with these
female survivors.

2 This conclusion was reached after a personal interview in Mexico with Alcalá, E. about female
empowerment and social causes.
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5. The #MeToo hashtag belongs to the collective imaginary, as it is widely used
internationally, both in social media and traditional media. This hashtag has been
adopted by individuals in different professional areas such as journalism and the
arts, creating real-life impact.
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